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Today

O Consumers Online: looking for information

O Opportunities to Connect: Quit Smoking
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Consumers Online

Empowered, Everywhere
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Everybody in Australia is online

Internet Penetration by Income
(2009)
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Australians are increasingly looking online for health

Information

Health-related Queries in Australia  Health-related Queries by Category
(millions; indexed: Jan 09 = 100) (millions)
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Source: internal Google tools



Australia Flu Activity

Influenza estimate

® Google Flu Trends estimate ® Australia data
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Flu Trend
v trends We've found that certain search terms are good indicators of flu activity. Google Flu Trends uses

Home aggregated Google search data to estimate flu activity. Learn more »
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Estimates were made using a model that proved accurate when compared to historic official flu
activity data. Data current through Movember 8, 2010



Online sources change the way that people access

health information
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Consumers trust their doctors, but
the immediacy and availability
of online information pushes them
to seek virtual second opinions

Participatory media are gaining
traction as forums to share
personal health information

Wireless and mobile platforms
provide new ways to access
information, driving a new
generation of healthcare
communications, devices and
services

Victoria Petrock

Online Healthcare Empowers Consumers
eMarketer, July 2010



Search is important for healthcare consumers in
Australia and the USA

Queries on Google by Category
(July-Sep 2010; millions)
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Source: internal Google tools
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Mobile is becoming increasingly important

Mobile Health-related Queries as % of Total
(Google Australia, millions)
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Opportunities to Connect
Quit Smoking
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Start with your consumers, not your website
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The web
Pages from Australia

Any time
Latest
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Standard view
Related searches
Wonder wheel

MobileSmokeBusters_.com.au 1 Hour Session, Mo Withdrawal, We Come To You. Guaranteed Result!

Quit Cigarette Smoking

www.outsmartcigarettes.com.au  Find out more about treatments that can help you outsmart cigarettes.

Best Way to Quit Smoking

FutureHealthGroup.com.au  Free guide to show you the best way to Quit Smoking. Download Mow

Quit Now - The National Tobacco Campaign

26 Feb 2010 ... Quitting smoking can be one of the most difficult, yet rewarding things a
person can do. Most smokers’ say they would like to quit, ...

Calling the Quitline - 4000 Chemicals Campaign (2010} - Quitting

www.quitnow.info.aul - Cached - Similar

Home - Quit Victoria

Smoking and pregnancy. Order a Quit Pack - Quit Victoria Resource Centre - Schools and
Youth - Prevention is better than cure. ...

www_quit.org.au/ - Cached - Similar

STOP SMOKING — Proven help quit program

Within 21 days | had noticed how everyone had quit smoking without the usual side effects
and was enjoying the taste of their food more. ...

www_stopsmokingquitforever.com/ - Cached

Quit Smoking in 1 Hour

545 Discount. 100% Safe & Matural,
Mo Withdrawal, Results Guaranteed!
SydneyHypnosisClinics.com/Quithow

Help Quit Smoking

Stop The Cravings! One Session Will
Change Your Life - No More Smoking.
www_StopSmokingIinOneSession.com.au
MNew South Wales

Quit Smoking Hypnotherapy
Stop addiction habit and withdrawal
Sydney CBD & Hills Free Consulation
www.myhypnotherapy.com.au
Sydney, MSW

Break Free From Smoking
Find The Reason For Your Addiction
Castle Hill Hypnotherapy Solutions
www_hypnotherapy747.com
Sydney, MSW

Stop Smoking Guarnteed
98% Ston In First Sessinn
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Start with your consumers, not your website
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Your brand
here

————————————————

SEARCH
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Your brand
here

Google Confidential and Proprietary

- e o = = —



Summary

d Australians are online
O Australians online look for health information — increasingly!
d Online allows brands to connect with consumers

O Think beyond your website — how will you distribute your message?
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