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Today

 Consumers Online: looking for information

 Opportunities to Connect: Quit Smoking
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Consumers Online
Empowered EverywhereEmpowered, Everywhere
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Everybody in Australia is online

14 8
Internet Penetration by Income

(2009)14.8
million active 
internet users 54%

76% 79% 91% 96%

$0-20k $20-50k $50-70k $70-100k $100k+

Active Internet Penetration by Age17 million able to access Active Internet Penetration by Age
(2010)

77% 82% 82% 82% 81%
57% 49%

12 17 18 24 25 34 35 44 45 54 55 64 65+
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Source: Cci, 2010, NetRatings, Sep 2010; ABS, Dec 2009

12-17 18-24 25-34 35-44 45-54 55-64 65+



Australians are increasingly looking online for health 
information

Health-related Queries in Australia
(millions; indexed: Jan 09 = 100)

Health-related Queries by Category
(millions)
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Online sources change the way that people access 
health information

• Consumers trust their doctors, but 
the immediacy and availability
of online information pushes them p
to seek virtual second opinions

• Participatory media are gaining 
traction as forums to share 
personal health informationpersonal health information

• Wireless and mobile platforms 
provide new ways to access 
information, driving a new , g
generation of healthcare 
communications, devices and 
services

Victoria PetrockVictoria Petrock
Online Healthcare Empowers Consumers

eMarketer, July 2010
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Search is important for healthcare consumers in 
Australia and the USA

Queries on Google by Category
(July-Sep 2010; millions)
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Estate
9%

33%

Source: internal Google tools



Mobile is becoming increasingly important

Mobile Health-related Queries as % of Total
(Google Australia, millions)

7.5%

5.0%

2.5%

0.0%
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Opportunities to Connect
Quit SmokingQuit Smoking
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‘PUSH’ content to
Start with your consumers, not your website

‘PUSH’ content to
your consumers

‘PULL’ consumers 
to your content

Create Content
to your content

AWARENESS

‘INFLUENCE’

My health 
info web 

site

SITE

INFLUENCE  
conversations about 

your contentSEARCH

site

Google Confidential and Proprietary

SOCIAL



13





15



Google Confidential and Proprietary 16



Your brand 
here
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Start with your consumers, not your website

Your brand 

Create Content

Your brand 
here

AWARENESSMy health 
info web 

site
Your brand 

hereYour brand 

SITE
SEARCH

sitehere

Your brand 
here
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Summary

 Australians are online

 A t li li l k f h lth i f ti i i l ! Australians online look for health information – increasingly!

 Online allows brands to connect with consumers

 Think beyond your website – how will you distribute your message?
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